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Laurie Burton’s “Stop the Anxiety” Concept
“There is a vitality, a life force, a quickening, that is translated through you into
action, and because there is only one of you in all of time this expression is
unique. And, if you block it, it will never exist through any other medium and it
will be lost. The world will not have it.”

There’s no getting around this single fact: How you and your business are
perceived, how people experience you and your organization, is what is at the
heart of every professional’s success.
 If people experience you as a leader, they will follow you.
 If they see you as open and honest, they will trust you.
 If they believe in your passion, they will believe in you

…and there’s no limit to the money they will be willing to give you for your
product or service, not to mention their loyalty and gratitude. However, for
many there is also no limit to the amount of anxiety created by a lack of
confidence in their ability to skillfully communicate.
Whether presenting to a group of peers or speaking to a room full of strangers,
anxiety can interfere with the effectiveness of the message and poor
communication can threaten our relationships, income…and more.
Laurie Burton’s Stop the Anxiety program involves a proven process for clarity,
charisma and confidence in communication, which she shares in her
motivating book, Presenting YOU. This blueprint is comprised of condensed
portions of that book, combined with highlights from Laurie’s articles, training
sessions, and videos.
We are committed to your success. We know that with sincere, diligent effort
and commitment on your part, you can Stop the Anxiety and communicate
with clarity, charisma and confidence – for greater success!
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It’s yours for the taking with progressively advanced stages of work,
accomplishment, and mastery, so…

Let’s Stop the Anxiety!
and Get YOU Communicating with Clarity, Charisma and
Confidence!
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Assessment
This is a sampling of the in-depth evaluation and review of your skills used by
Laurie Burton Training in our coaching sessions to discover a client’s strengths
and areas of needed improvement.
We often use videos, one-on-one coaching, group instruction, as well as peer
and group feedback in a variety of creative personal interactions.
Our clients have found this Assessment section to be invaluable by itself and
a rock-solid foundation for swift and steady growth.
As a client of Laurie Burton Training Components of the Assessment may
include:
 Questionnaires for participant, their co-workers, supervisors and clients
 Videotape of various presentation scenarios, both formal and informal
 Statement of Intention including goals, challenges and commitment
 Personal interview with Laurie Burton
 Joint review of questionnaire responses, video, Statement of Intention
 Anything you or we decide is valuable to adapt or include

To assess your own situation for more personal clarity, we suggest you do the
following:
 Review and fill in the preliminary Questionnaire.
 Write a Statement of Intent.
This process is about YOU…YOUR success is our goal!
REMEMBER: You qualify for our offer of the Stop the Anxiety! Coaching
package. You’ll find the details at the end of the BLUEPRINT.
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This “Stop the Anxiety” Blueprint, a preview of the
newly developed Stop the Anxiety Program, includes
excerpts from Laurie Burton’s book, Presenting YOU,
and is based on Laurie’s over 30 years of experience
in helping professionals to master the art of
speaking, presenting and communicating more
effectively for successful and profitable results.

More in depth tools, strategies, and skills are
available in Laurie’s book
Presenting YOU
Available to you with this BLUEPRINT
for ONLY $1.99
AND IN LAURIE’S PERSONALLY TAILORED

Stop the Anxiety! One-on-One Coaching Program
Offered to you TODAY at
ONE-TIME ONLY SPECIAL PRICING
with this download of your Stop the Anxiety! BLUEPRINT
CLICK HERE NOW FOR IMMEDIATE DETAILS ON YOUR SPECIAL PRICING
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Questionnaire
Below are some of the questions we use to work closely with clients who desire to
be more successful in speaking and presenting. Laurie Burton Training requires
clients to be as honest and transparent as possible in order to achieve the most
effective results. Likewise, you should be as honest and detailed as possible when
answering the questions in this blueprint.
A. What challenges do you face in the area of interpersonal/communication
skills:
 When speaking or interacting one-on-one (with a coworker, a team member
you manage, your manager or a client, etc.)?
 When speaking or presenting in front of a group?
B. In your own words, what are the goals of your business/your message?
_______________________________________________________________
C. In your own words, what is the image of you/your business?
_______________________________________________________________
D. Briefly, what would you like us to know about yourself?
_______________________________________________________________
E. What are three qualities you want to project when you speak professionally
(for your company/business, local organizations, corporate groups, etc.) or
when you are leading a team?
_______________________________________________________________
F. On some level, no matter what our work is, we are often “selling” something,
whether it’s a new program or agenda, trying to motivate or inspire a team,
etc. What are three things/concepts/etc. you are selling?

G. As best you can, memorize this quote by famed choreographer, Martha
Graham:
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“There is a vitality, a life force, a quickening that is translated through you
into action, and because there is only one of you in all time, this expression
is unique. And if you block it, it will never exist through any other medium
and it will be lost. The world will not have it.”
Be prepared to deliver at least three different short presentations (unedited on
video or via Skype) including:
 Elevator Speech: Who you are, what you do (10-15 seconds)
 Introduction: Who you are, what you do with more explanation (1 minute)
 Story: A teaching story, an inspirational story, etc., you use in the course of
your work (about 3 minutes)
(For your purposes in using this Blueprint, you may wish to video yourself during
these presentations or simply present in front of a mirror…)
*You may wish to use an object or a picture of something you are passionate
about, such as your family, your child, your hobby, a favorite place – anything you
like that inspires you.
Finally, please write a Statement of Intention. This is what you would like to
accomplish professionally by way of your presentation as a speaker and as a
leader.
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
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Questionnaire Evaluation
Below are ratings such as the ones we might do together with clients of Laurie
Burton Training, based on the review of their live or video presentations. For the
purposes of this blueprint, you may wish to perform either a recent or upcoming
message/presentation/speech and ask a trusted family member, friend or coworker to assist you in evaluating your efforts.
Please rate your own professional presentation
(poor / avg. / excellent)
1. Knowledge of subject matter in
general
2. Confidence

1

2

3

4

5

1

2

3

4

5

3. Passion

1

2

3

4

5

4. Energy (low or high & upbeat)

1

2

3

4

5

5. Posture, body awareness

1

2

3

4

5

6. Eye contact/connection with the
audience
7. Voice (weak or strong, hard-to-hear
or loud & clear)
8. Dress & appearance

1

2

3

4

5

1

2

3

4

5

1

2

3

4

5

9. Strong leader

1

2

3

4

5

10. Embodies the goals and image of
you/your company

1

2

3

4

5

BOTTOM LINE:




How well did you communicate the message(s)?
Is anyone going to do things differently because of what you said or
how you said it?
Are they moved? Inspired? Activated?
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Strategy
This stage of the training process involves planning and designing a specific course
of intensive work to accomplish desired goals. When you choose to work closely
with Laurie Burton Training in one-on-one coaching sessions, incorporating and
expanding your vision for what is possible, we can create a course of intensive
work guaranteed to help you Stop the Anxiety! enabling you to attain new levels
of effective communication, emotional poise, professionalism and that vitality that
is so irresistible an audience – and to the world.
Vision: (what you hope or see for yourself in the future)

Goals: (specific achievements you want to make; must be a stretch for you)

Action Steps: (steps to take today & in future to realize your vision and
goals)

BOTTOM LINE:
What could you do, what new doors would be open to you in your career if you
determined to invest in your communication skills?
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It’s almost time for you to step up to the microphone, face a group of expectant
listeners, share your message, make your pitch…

WHAT IS THE FEELING YOU USUALLY EXPERIENCE IN THIS MOMENT?
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Training
Laurie Burton Training employs an intensive application of a multitude of exercises
designed to greatly expand your range of expression, perception, sensory
awareness and communication and presentation skills. This training will change
your life! You will see the world – and your essential place in it – appreciating it as
never before.
When training with Laurie Burton Training a client’s course of work will
include one or more of the following components:








Participating in intensives
Participating in one-on-one sessions
Extensive videotape
Reminders and helpful hints
Encouragement and support
Acknowledgement
Reassessment

Once you enter into the Training segment of our work together, success will be
highly dependent upon your commitment and willingness to experiment and take
risks.
Unlimited rewards, the respect and admiration of your clients and colleagues,
increased levels of professional achievement, new opportunities for leadership,
personal and professional growth and more await you when you’re willing to
challenge yourself to overcome and Stop the Anxiety! that prevents you from
achieving all that is possible.

SPECIAL LIMITED OFFER: Because you requested the Stop the Anxiety!
BLUEPRINT, you are eligible for special pricing on our Stop the Anxiety! Coaching
package. Details included at the end of this BLUEPRINT.
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Watch this short video by founder Laurie Burton, created to give you a better
perspective on the most important thing you will ever say when presenting YOU…

Control + Click to Watch

Video Exercise # 1
“The Most Important Thing You Will Ever Say”
After reviewing the video, evaluate your own strengths and weaknesses according
to the information presented by Laurie. Record your thoughts in the notes below.
Notes:
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
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Tension and Relaxation
Random House Dictionary defines tension as mental or emotional strain,
suspense, anxiety or excitement; a state of mental or nervous strain.
Why would most of us living on this planet rather have a tooth pulled than stand
in front of an audience and speak? Attention! It’s as if receiving “attention”
causes “tension.” All eyes are concentrated on you and…
You Must Meet Their Expectations!
The success button is slammed into the “go” position and the fear of failure
rises up in us as the tension demon is let loose: He’s ugly and scary and he’s

headed our way.
Tension manifests in many ways—see how many you recognize:























tongue-tied
talk too much
talk too fast
talk too slowly
have trouble answering questions
have trouble hearing questions
have trouble observing others
are totally self-involved
can shake in all areas of their body
speak in monotones to say
forget what they were going to say
are boring
over animate in nervous gestures
walk off their tension
don’t project their voice
don’t animate their face
can’t wait until it’s over
feel like they’re going to be sick
don’t have much fun
don’t know what to do with their hands
hold on to their bodies
“split” or disengage their mind and their body from their words
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speak in lists
speak in questions

People say and do many other things that undermine their presentation, but
the good news is that (for the most part) these are all habits that can be
unlearned with a little effort and practice!

The Positive and Negative Sides of Tension
Tension can be energizing or paralyzing - it’s actually your choice.
Relaxation Techniques Include:
 Deep or Diaphragm Breathing
 Tense & Relax
 Personal Inventory
Neutral Position: The Gathering Place of your Talent
Think of it as “home base.” Not a place that you’re stuck in but rather a place
that provides a sense of flow, a place from which you can go anywhere.
What the Neutral Position does for you:
 Helps you deal with the tension in your body
 Love and gesture freely
 Permits the free flow of impulses through your body
 Allows you to cross the imaginary line to make contact and impact your
audience
 Provides the ultimate cure for all the bad habits that are revealed when
you’re on the spot
Unfortunately, for many entrepreneurs talking about what they do is one of
the most difficult parts of being a business owner. Not only are many
uncomfortable talking about themselves and their businesses, their bodies
scream the message of their discomfort, creating an environment of
‘awkward’.
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Moments like these prevent others from wanting to hear their story. Instead
of being viewed as approachable, their discomfort causes others to be
uncomfortable and opportunities for interaction to be lost. When this
happens to you, it’s time to “put it in neutral”.
Public speaking to larger groups is rarely sought after by those who are as
uncomfortable as I’ve just described, yet many public speakers never realize
what their bodies are saying about them – every time they take the stage. They
are unaware that words that sound good and an important message are only
part of the equation to speaking publicly.
There is a connection necessary to effectively speaking, whether to a group or
one-on-one. It is
imperative to invite others
in, welcome them to hear
what you have to say, and
compel them to hang on
every word. How do you
do this?
There is a place, a position
if you will, that your body
needs to be in before you
start speaking.
I call this the place of
“alignment” and it is where
public speaking (or any
kind of speaking for that
matter) begins.
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Control + Click to watch

Video Exercise # 2
Life Is a Performance – And You Just Got the Leading Role!
Click above to watch the video, then evaluate your own strengths and weaknesses
according to the information presented by Laurie. Are YOU ready to take center
stage? Record your thoughts in the notes below. Where are you now – and where
would you like to be in regard to your comfort in front of an audience of any size?
Notes:
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
____________________________________________________________________
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Emotion
“As none can see the wind but in its effects on the trees, neither can we see the
emotions but in their effects on the face and body.”
NATHANIEL LETONNERRE

What a great visual and what profound wisdom for professional speakers and
those presenting to the public. Realizing the importance of being emotional and
learning how to put your emotions to work for you, when facing any audience, can
profoundly Stop the Anxiety! and impact your career.
This quote speaks to the very heart of our work at Laurie Burton Training. While
our work is focused on helping professionals to Stop the Anxiety! and embrace an
emotional point of view for better public speaking, more powerful presentations
and communication in general, the other important side of the equation is how
this helps the audience.
Though referred to as ‘the audience’, every group, of course, consists of
individuals. When you face a room full of people, you are facing individual ideals,
cultures, beliefs, levels of understanding – all at one time. Making sure that the
words you speak and the emotions behind them are expressed though your voice,
face, and body will help you to better connect with the individual, making the
message more personal and memorable to each one in attendance.
The body is the most important tool any speaker or presenter possesses. When
combined with authentic passion and the five human senses, your body and its
ability to become the animation behind the words you are speaking, makes for
powerful messages. For the sake of your audience, your body language and
emotions must be the driving force behind the words you speak.
No audience wants to be collectively bored to tears, so connect with them, have
conversation and help them to individually engage and enjoy the time they spend
with you.
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You will see and feel the difference in your presentations as you begin to
rediscover and embrace what makes you passionate. Becoming familiar with your
emotional responses is easy to do - and I guarantee that your audience will thank
you for it!
Cross the Imaginary Line that
Separates You from Your
Audience




Extend your vitality out to
others
Be empathetic and genuinely
interested
Be willing to be vulnerable

Build an Emotional Bridge to
Your Audience




Create rapport by showing
sensitivity to others
Show that you know what
they care about
Talk to individuals vs. “the
group”
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Passion
Random House Dictionary defines passion as any powerful or compelling emotion
or feeling.
How does knowing what you are passionate about lead to a more successful
career, a more successful life?
Passion is the most compelling part of our emotional makeup and in many ways,
defines who we are. Passion is the foundation from which we operate and
communicate.
People respond to passionate expression. Passion is one of the most powerful
ways to express our life force and has the capacity to profoundly influence and
affect others as well as shape our own destiny.
When intimately in touch with our passion and skilled at expressing it, people
perceive us as more colorful and alive. It is as if we have discovered our own
personal, internal paint box and know how to paint with any vibrant color we
want, at any time.
Passion is an essential element of our life force and is intrinsic to our human
nature. Unfortunately, most of us are going too fast and experiencing too much
stress with work, family, and life in general to take stock of what makes up our
passionate nature. We take our life force for granted, barely aware of its potential
strength and power.
If your foundation isn’t strong and filled with a variety of passions
– or even just a few that run very deep –
then your communications will lack strength and variety.
The solution is literally right in front of you at each moment of every day. You
simply need to start noticing, welcoming, and examining every aspect of your daily
life that makes you feel something and causes an emotional response.
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By incorporating these passions into your daily life, you will start to build a solid
foundation from which to communicate all kinds of effective
communications...and Stop the Anxiety! of not knowing what to say and how to
say it.
People will respond to your passion – and to you!
Passion leads to success because:






People respond to passionate expression.
Passion literally has the power to
influence others and to affect your own
destiny.
Passion is the most direct way to express your life force to others.
When you express your passion people perceive you as more vibrant and
alive.
Ways to rediscover and experience your unique, individual passions:




Renew and deepen your acquaintance with your five senses – they
are feeding you information every second.
Risk expressing yourself in a more passionate way—you will find
people are swept up in your enthusiasm and are eager to join in.
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Passion Exercise
Make a list of the ten things you are most passionate about. These can be
anything - even work! Allow just 90 seconds for this to be effective.
1
2
3
4
5
6
7
8
9
10

At Laurie Burton Training, we stress the need to know what you are passionate
about and to be skilled at expressing it. Because, if you can’t identify and express
your passion, how can you possibly hope to effectively and successfully
communicate it to others? It will never be profitable to you – or your audience.
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Energy
Random House Dictionary defines energy as the capacity for vigorous activity;
available power. The following are some simple explanations and exercises to Stop
the Anxiety! and get you re-energized.
Energy is the spark that fuels your passion.
Energy is what people get from you before you even say a word.
Energy is what allows you to cross the imaginary line that separates you from
your audience.
You can’t always go out there and meet every person in the audience—
but your energy can! It will help you cross that imaginary line and Stop
the Anxiety! of facing the unknown.








What’s your basic energy level? What quality of energy are you
bringing?
Adjust your energy to the needs of the moment before speaking.
Check your energy level right now…then change it.
Project your energy out as much as possible.
Now pull your energy inward, into yourself; don’t let any out—keep
it all inside.
Now balance your energy in and out; equalize it.
Become skilled at changing your energy level at will, to suit the
needs of each moment.

Introverted vs. Energetic Presentation



Introverted presentations drain your audience and puts them to
sleep
Energetic presentations invigorate, motivate and inspire the
audience

Standing vs. Seated
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Seated is more passive and protective and requires greater effort to
project energy
Try making and taking phone calls on your feet as an alternative

“Yes” Exercise:
Say the word “Yes” at least 3 different ways, with 3 different attitudes –
for example: lovingly, angrily, and sarcastically. Notice how your energy
level changes with each variation?
Playing with your emotions is fun and the more you do this, the more
comfortable you will become with all kinds of expressing. You’ll gain
better understanding of the power and energy of emotion and its use in
more effective communication.
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Animation
We are all born charming, fresh and spontaneous…and must be civilized
before we are fit to participate in society.
MISS MANNERS (JUDITH MARTIN)

Random House Dictionary defines animation as full of life, action or spirit; to give
life to; give zest or spirit to; to move to action; to inspire, excite, incite, fire, urge,
prompt.
Animation is the visible evidence of high energy and enthusiasm - the action that
goes with the passion, emotion or message. Animation is the action you take to
express, verbally and non-verbally, who YOU are. It projects your Life Force into the
world.
Rate your animation in these three scenarios
(1 = least animated 5 = most)


1 2345



You’re describing your (or your child’s)
latest triumph.
You are telling your Great Fish Story



You are making a speech or presentation

1 2345

1 2345

Consider what you might borrow from the higher-scoring scenarios and be sure
that your animation matches your words.
REMEMBER:
 People who know what they are passionate about…are confident
 People who know how to impact others with their energy…are confident.
 People who know how to animate their words, face and bodies to influence
other…are confident.
 People’s level of confidence in the message you are delivering is based
upon your level of energy; get their attention and cause them to want to be
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a part of what you are saying.
You will always be a better speaker, presenter and communicator —when able to
be yourself while doing it. Sharing yourself - your emotions and feelings - while
creating a genuine connection with others can be a difficult challenge. In fact, it
can be downright painful, filling one with fear and tension.
However, a confident, inspired and creative person will find success rooted in
their ability to express their life force conveying thoughts, feelings and emotions
so that they move others. It’s an important factor when engaging an audience.

How to do this is an art, not a mystery.
Learn the art of being YOU! & Stop the Anxiety!
Take your time, be candid, and write a definition of WHO you believe you
are at this very moment in time:
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
__________________________________________________________
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I AM’s
Here is a GREAT way to Stop the Anxiety! over how you think others see you …
and how you see yourself!
Make a list of ten POSITIVE attributes or qualities about you (“I am friendly,” “I
am smart,” “I am funny,” etc.)
Include, as the last one, a physically descriptive word (“I am handsome,” “I am
pretty,” “I am attractive,” etc.)
Start each line by writing, “I am…” then complete it.
1
2
3
4
5
6
7
8
9
10

(Make this one a positive, physically descriptive one)
Learn to say these phrases and others like them with confidence and conviction.
Speak them from your heart and people will know you are speaking the truth.
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How you see yourself is how you present yourself. An audience will not believe
what you do not believe.
How does your written definition of WHO you believe you are compare to what
you listed under your I AM’s?

Stop the Anxiety!

By believing that you have something to offer and that you offer it in a
way that no one else can!
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What Is It That Threatens to Stop YOU?
Stop the Anxiety! – Today – Get More Success
For 20 years, I taught an “Acting for Film” class at the University of Southern
California. I made it a practice during the very first class to ask each person, “When
you go to an audition, what are you selling?”
I was hoping to hear them say things such as:





the girl next door
the sex siren
the handsome leading man
the nerdy guy

Unfortunately, most had no answer for this question. They would have to work to
find one before we could go any further.
At this point in the process, everyone in the class was instructed to stand in front of
a mirror and describe what they saw; What was their type? What qualities or
characteristics made them distinctive? I also asked them to talk to three of their
friends, ask their friends for their answers to these same questions about them,
and bring those responses back to class.

Eventually, everyone asks, “What makes me special?”
You see, actors are not the only ones who need to know the answer to the
question, “What are you selling?” In all successful relationships, great
communication skills depend on our ability to possess self-awareness; an
understanding and insight about what it is that makes us unique.


In the corporate world, successful leaders benefit from an awareness of how
others perceive them. (When people talk about you - and they do - what are
they saying?)
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As an entrepreneur, out there selling your product on your own, how do you
get anyone to buy if you are not aware of what your personality is selling?



When speaking, presenting, and communicating your message is colored and
influenced by how you see yourself. Who is your audience seeing and
hearing?

Success in every area of life and business requires that we know what we
possess, what sets us apart from others. Only then, can we build from a firm
foundation of self-knowledge.
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Don’t Sell Yourself Short…
When you’re open and receptive to the world you are less focused on yourself. You
are also much more likely to widen your sphere of influence and perspective.
Curiosity is contagious.
Your world is full of inspirational moments, people, places and things. To be
interesting, be interested. Be curious!
 Observe
 Wonder
 Perceive
Don’t sell yourself short. Discover what is inspiring about you and share that with
the world.
Find your creative side. Remember, creative moments can happen when you least
expect them and being able to recognize creative moments can take a little effort.
Be prepared to record your creative thoughts – so important in making good use
of your creative flow. Ideas can pop in and out of our minds in seconds…don’t let
them get away!
Don’t sell yourself short. Capture your creativity and put it into action. In fact, use
your creativity and all of the other skills presented in this blueprint to sell yourself.

Can You Sell Yourself in 30 Seconds?
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Our digital world moves so fast, the window of opportunity to make an impression
is smaller today than at any other time in history. Keep in mind that:




Passion
Energy
Animation

…all lead to Confidence and Charisma

The keys to selling yourself in thirty seconds!
Using the tips and instruction included in this BLUEPRINT, write your 30-Second
(Elevator Speech) for selling yourself here:
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________
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The Purpose for This Blueprint
We have only scratched the surface of Laurie Burton’s expertise in this blueprint.
We hope that it has served the purpose of helping you to see the possibilities
and potential within you for better public speaking and presenting.
We get that not everyone who must face an audience does so because it is their
first love. Many find themselves speaking and presenting to groups, even though it
does not appear in their current job description.
If you have found this “Stop the Anxiety!” Blueprint helpful, we urge you to
consider how working with Laurie Burton Training can provide you even more
success in your communication efforts.
Our program is designed for anyone:





who has ever considered public speaking as a vocation
who recognizes the benefits of better communication in relationships
who fears the interview – but needs the job
who suffers performance anxiety of any kind

And features professional instruction and coaching by Laurie Burton, based on her
training and over 30 years experience before audiences.

Choose to Work with Laurie NOW and SAVE!
If you would like to experience - FIRST HAND - the difference Laurie Burton
Training can make in helping you to Stop the Anxiety! and grow your personal
success, we’d like to give you 3 One-on-One personalized coaching sessions with
Laurie Burton, founder of Laurie Burton Training

…at 1/2 off the regular price!
Experience 3 One-on-One Sessions with Laurie - for just $299.00!
This is a limited-time offer and is only being made to those who
have requested this Stop the Anxiety Blueprint.
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If you’re ready to go deeper and discover more powerful ways to Stop the
Anxiety! Laurie Burton Training provides exactly what you need through highly
personalized, one-on-one coaching sessions.
The processes developed by Laurie, and used by some of today’s most successful
leaders and professionals, will FREE you from whatever it is that is stopping you
from realizing your full-potential.
For MORE Success when Speaking, Presenting and Communicating, connect with
us today and discover the many resources we offer for entrepreneurs, tongue-tied
professionals and others who have decided that IT’S TIME to finally

“Stop the Anxiety!” and Go Get Success
Don’t Miss Out On This ONE TIME Opportunity!

Experience 3 Personalized One-on-One Sessions with Laurie
for just $299.00!

For more information contact:
Laurie Burton Training
18034 Ventura Blvd. #100
Encino, California 91316
http://www.LaurieBurtonTraining.com
StoptheAnxiety@LaurieBurtonTraining.com
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MARTHA GRAHAM
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